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AGENDA OUTLINE

A Why user experience is becorkieygdifferentiator
A What is User Experience Design?
A Why there are challenges when delivering incrementally

A How we have addressed those challenges
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WHO ARE WE TO TALK ABCBER
EXPERIENCE DESIGN?

Risky Strong
Bets  Contenders Performers Leaders
Strﬁng Conchango '« May 18, 2005
Wunderman | «
+ JAKQA
: by Iris Cremers
LBlcon( - AR car with laap Favier and Manuzla Neurauter
cument Creuna («);) pixelpark
offering
FullSIX
trong
N . formers Leaders
Satama ' October 18, 2007
Interactive Sapient 7 N
Interactive . * / -
[« JLBIi
Market presence A\ __{
> _
e | FullsIX( :
ea c S — i i
MRM Worldwide— /. by Craig Menzies )
Weak Strategy » Strong (4 g with Marta Baigorri, Tim van Tongeren, Jaap Favier, and Steven Geller
i Wunderman s )
Current y
offering Cgpchango
Nurun [+ )Satama
Furo RSCG 4D (« )
A highest client satisfac
practices In user experience research, persona creatior
Weak and staffing model so
Weak Strategy » Strong




strong
performers Leaders

Market presence
—

Conchango «

- AKOA

Blcon( + | /Agenceam

Creuna (¢, piyelpark
Fullsix

»Nurun

Satama
Interactive

Strategy Strong

Integration Spend Gets Real

FORRESTER'
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WHAT THE INDUSTRY SAYS ABOUT US

We have aaward winning reputatiamthe industiyr helping our clients achieve succéds. have geputation
foralways delivering.

with Jaap Favier and Manuela Neurauter
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in a retail environment for Virgin Mobile
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AGILE CREDENTIALS

Agile

Alliance

» Preparation

» Business case & funding

ion > Update

> Initial prod cklog product

» Initial
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Product backiog

backlog

> Sprint

impediment list s

Spnint backlog

» Watch Ken S

» Contact

retrospective

» Roles

(yscrum

» Process » Artefacts » FAQ » Links

> Product
Increment

Product owner

> Sprint
review

Team members

History of the Agile Movement.
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SOME OF OUR CUSTOMERS
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http://www.amazon.ca/exec/obidos/tg/browse/-/3238341/702-6075151-3002468
http://www.play.com/HOME/HOME/6-/Home.html
http://www.harrods.com/Cultures/en-GB/homepageindex.htm

